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results, financial condition, sales, earnings, free cash flow, capital expenditures, leverage, margins, objectives, goals, st rategies, beliefs,
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expressions. These forward -looking statements involve known and unknown risks, uncertainties, and other factors which may cause

actual results to be materially different from those expressed in or implied by such forward -looking statements. Forward -looking
DPEAEQUQUED ACO 1 AP0 +ACag-+1 au Eeég /auCAulzb @i COPEAEéaubD AasOnadyEO&ad
of which are unforeseeable and beyond our control.

The factors that could cause actual results to materially differ include, among others: the impact of increased business comp lexity as a
COPE+E aa Eeé@ /aaCAulzb ECAubaaCuAEéau Ea A 0ACOUEéuUd @i CoCégubg bad
processes as required by new markets; the impact of decreasing demand for printing services and significant overcapacity in a highly

competitive environment creating downward pricing pressures and potential under -utilization of assets; the impact of changesin  postal

rates, service levels or regulations; the impact of rapid changes in technology, including artificial intelligence, and the r isk the Company is

unable to adapt its marketing offerings to compete in this technology -driven environment; the impact of increases in its operati ng costs,

including the cost and availability of raw materials (such as paper, ink components and other materials), inventory, parts fo r equipment,

labor, fuel and other energy costs and freight rates, and the risk the Company is unable to pass along such increases to clie nts; the impact
macroeconomic conditions, including elevated interest rates, postal rate increases, tariffs, trade restrictions, cost pressur es and the price

AuO AhAe+Al ée+-eEl aa CACOCP eAhg eAOD AuO 0AT PaUEGUEQ® Ea eAf@msoald Eé
operations (including future uncertain impacts); the risk the Company is unable to reduce costs and improve operating efficie ncy rapidly

enough to meet market conditions; the impact of a data  -breach of sensitive information, ransomware attack or other cyber inciden ton

the Company; the fragility and decline in overall distribution channels; the failure to attract and retain qualified talent a cross the

enterprise; the impact of digital media and similar technological changes, including digital substitution by consumers; the f ailure of clients

to perform under contracts or to renew contracts with clients on favorable terms or at all; the failure to successfully ident ify, manage,

complete and integrate acquisitions, investment opportunities or other significant transactions, as well as the successful id entification

and execution of strategic divestitures; the impact negative publicity could have on our business and brand reputation; the i mpact of risks

APPabeéAEQ®O HeéEe Ee@® aC@CAEéaub AaEEPEOY aad EeQ zUEEQO pEAE@malUZzcpcizi
economy, costs incurred or reputational damage suffered due to improper conduct of its employees, contractors or agents, and

geopolitical events like war and terrorism; the impact of significant capital expenditures and investments that may be needed to sustain

Ai®0 aCaH Eeg@g /anCAulzb C+AEaaCuobb CCabygbbgbb DI PEQIDPDP DP:+eé@iEqgdayd CCa
and economically competitive, and to adapt to future changes, such as artificial intelligence; the impact of the various rest rictive
Pah@uAUED éu Eé@ /anCAulzb OQIiE aAbe+-éEe@gb aiu Ee@ /anCAul zeBmpAcisé + e ET
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impact of an other than temporary decline in operating results and enterprise value that could lead to non -cash impairment charg es due

to the impairment of property, plant and equipment, goodwill and other intangible assets; the impact of regulatory matters an d legislative
developments or changes in laws, including changes in cybersecurity, consumer protection, safety, privacy and environmental | aws; and

Ee® 0CAPE ai Eeg éa+0@Cb aa kEAO:zDP DP+ADPDP # Patlai DEabd apenbentyé0E6EQ
elect directors or control decisions due to the voting power of the class B common stock; and the other risk factors identifi ed in the

/aaCAuTl zb 0abE C@ODQuUE # u-K Wwhich mdy Beaméhiied ar suppleinéhted by Subsequent Quarterly Reports on
Form 10-Q or other reports filed with the Securities and Exchange Commission.

Except to the extent required by the federal securities laws, the Company undertakes no obligation to publicly update or revi se any
forward -looking statements, whether as a result of new information, future events or otherwise.
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Quad

Key Investment Highlights

One-Of-a-Kind Integrated A Featuring through -the -line marketing solutions deployed across digital and physical media channels

Marketing Platform

Trusted by Leading
Global Brands

Transformation
Momentum

Strong Cash Generation
Supporting Growth

Industry Leading
Financial Foundation

A Accessing additional revenue opportunity in advertising and marketing services industry

A Serving approximately 2,100 clients across  diverse industry verticals such as retail, consumer packaged goods,
finance and insurance, health and publishing

A Winning new clients and diversifying revenue and client mix through strategic investments in innovative data
and media solutions, agency talent, business development and marketing

A Proven ability to execute and scale costs driving Free Cash Flow generation
A Divesting non -core assets and generating cash to fuel growth strategy

A Net Debt Leverage of 1.6x as of December 31, 2025 , a reduction of over $725M or 70% from 2020 to 2025
A Balanced Capital Allocation including growing our investments in innovation and capital expenditures, increasing
our cash dividend by 33%, continuing opportunistic share repurchases and maintaining low debt leverage



Quad

®

1971

Founded

Quad R

A Marketing Experience Company

$2.4B 2,100 10,000

Net Sales Clients Across Employees
Diverse Industries Worldwide

®

30+

Global
Locations
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An Integrated Suite That Connects Quad

MX Solutions Suite

MX:
Intelligence

Data & Analytics
Testing & Measurement

Unique data

Audience analytics
Campaign measurement
Research & testing

MX:
Creative

Brand Strategy & Design
Content Studios

Betty

aQuad agency

Brand Design

Campaign ldeation
Premedia & Adaptive Design
Content Creation & Studios

+ + + +

In-Store & Packaging
Print & Managed
Services

Managed Services
Branded Solutions
In-Store & Packaging

At-Home Print & Postal
Direct Mail, Catalog, Publications

MX:
Media

MX:
Tech

v

Omnichannel
Marketing

Rise

aQuad agency

Omnichannel Media
Addressable Media Anywhere
Content & Influencer Marketing

Commerce & Retail Media
Online & In -Store retail media

Client
Technology

+ DM Automation

+ Local Marketing

+ In-Store RMN

+ Content Management
+ Magazine Publishing
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RETAIL

amazon

©

target

Lowes

WULIA

Diverse Base of 2,100 Clients

GROCERY

Publix.
meijer

WHOLE FOODS

MARKET

.
LY
1/ /=

ALDI

CPG

B A
RedBull

Enerqizer

FINANCE &
INSURANCE

AMERICAN
EXPRESS

g- Life Insurance

Company

&

AMERICAN FAMILY
| INSURANCE N

HEALTH

Humana

YCVS
Health.

AMA

AMERICAN

MEDICAL
ASSOCIATION

WebMD

'JJ gg;ﬁ%ﬂcare

PUBLISHING
PeopleInc

HEARST

magazines

Reader’s
Digest

CONDE NAST

mpﬁm
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Our Ability to Deliver End-to-End Is the
Result of Strategic Investments and
Innovations Across Channels

Online
Household . In-Store
1971 2010 2018 2023 and Forward
Foundational Production Omni-Channel Marketing Experience
Growth Efficiencies Activation (MX)
Built a strong print platform Acquired to extend Diversified offering to support Helping brands make direct
that continues today print offering and client needs of integrated and consumer connections, from
improve efficiencies omnichannel marketing services household to in -store to online

Rise Betty
a Quad agency . aQuad agency

Quad



Manufacturing Platform

Wisconsin (8):

Lomira, Hartford,
Sussex, West Allis,
Pewaukee, New Berlin,
Burlington, Franklin

o ,
o ## Waukee, I1A

Owned Martinsburg, WV

Square feet as of
12/31/25"

Springfield, MA
‘ pring

‘Chalfont PA
@ Westampton, NJ

Winchester, VA

() Spartanburg, SC

® Leased
. Riverside, CA

/s
® Owned //ﬁ The Rock, GA
# For Sale
. Lufkin, TX @ Latin America
Size (Square footage) @®Bogota, Colombia
@ Santo Domingo,
Dominican Republic
@ 1ampa, FL @ Toluca, Mexico
. ® @ Xochimilco, Mexico
>1.5m 15m 500k ' 1m <500k ®Lima, Peru

Quad (1) Includes manufacturing operations, warehouses and office space totaling approximately 14,014,000 square feet, of which
approximately 9,700,000 is owned space and approximately 4,314,000 is leased space as of December 31, 2025.



Al Integration Across MX

MX:
Intelligence

MX:
Creative

Data & Analytics
Testing & Measurement

Data -Driven Strategy &
Audience Intelligence

Content Creation &
Studios

Betty

a Quad agency

4'0.000.-.00

Creative Personalization &
Content at Scale

Brand Strategy & Design

In-Store & Packaging
Print & Managed
Services

Examples of Al Implementations

Execution, Activation &
Real-Time Optimization

MX:
Media

Omnichannel
Marketing

Rise

2 Quad agency

Performance Analysis &
Continuous Improvement

MX:
Tech

v

o-onoooooo.....>

Client
Technology

Quad Internal
Administration

A Natural Language Audience
Building

A Connected LLM Research

A Predictive Modeling

A Insight Automation

A Sentiment Analysis

Quad

A Brainstorming Assistants

A Persona Concept Modeling
A Writing Product Descriptions
A Dynamic Copy Libraries

A Text-to-lmage & Video

A Synthetic Models

A Automated Metadata
A Intelligent Crop

A Al Layouts

A Try-On Virtual Reality

A Social Listening

A Budget Optimization

A Creative Scoring

A Ad Fatigue Detection

A Incrementality Optimization

A Manufacturing Schedule
Optimization

A Back Office Automation

A Customer Journeys

AHR Support

A Admin Chatbots



Proprietary
Household-Based
Data Stack

KEAOzD CCaCCe@EACT DPaC@ OAEADOE,&D

250 million consumers , mapped to a resilient L
identifier wtheir physical home address  wcoupled address
with additional data and contextual insights that

can be activated across any media channel

Lifestyles

We recently introduced natural language -
prompting capabilities to our Audience Builder D
platform, poweredby p i aHa+Ad @zbD, /| aCEDT  #ubda
enabling employees to easily access our data stack Consumption

and create complex, high -propensity audiences

code Qo >3pillion 20k

Reach of US Continuously Attributes
Partners Households Re-Validated and Profile
Household Types
Data Points

Quad

Demographics

Passions

a Behavioral

Postal
address

I:I MAID Phon} /

number .
Transactional

Attitudinal

10



Quad’s Direct
Marketing e
Agency

Integration drives
performance.

Uniting these often -siloed

PoaChéb@gb HeéEeé kEAeption&
robust manufacturing Deployment
platform enables the

Company to scale its

personalized direct mail

business.

Test & Learn

Strategy &
Q Planning
A%
<
Y
L
< 5
% o
P
kEAOzD 3 03 Ch Insights -driven
Approach to o) Audiences
Direct Marketing ‘@\‘

C?( Tt e A
----- Y, e
@e% :!: 3\

° Audience Connected
Content & Creative

11



Quad has expanded its
postal optimization solutions

In 2025, Quad successfully integrated high -density
co-mailing capabilities to its postal solutions, resulting in:




Marketing Mail Client

U“IOCk // 2 Cost Example
Savings | ) sol

Co-mail

k E A Qopsial
solutions work
together to reduce

L —

D+@QUEDZ E'a EA= y
mailing costs F High Density
/ 8 Co-mail
Household
g 3 Fusion
o USPS
E‘ Promotion

Potential Savings with
Future Solutions




In-Store Connect
by Quad

In 2025, we conducted a study with multiple clients demonstrating
the effectiveness of In-Store Connect to drive brand awareness

and increase product sales:

Nestlé USA PepsiCo Procter & Gamble

DI F
G_Eiclll glu;{ :5\] ? H N YOUR LAUNDRY
BAKED TASTE NEW ' NOW IN Your way
LOOK G-PA K Discover a laundry experience

that's all your own.

WOUT [ [ CLAN - GBON NTER - STATIC PaMTER

| SUSTAINS [[E4164

point
sales lift

point
sales lift

R|s|mz CRUST

| PE+EDP COCCODPQUE Eéeg 0éaaoCoibg | CEHOOU COCDPOBUE DA+ @D +dked withautan OFC+al g0

In-Store Connect network over a 4 -week period in 2025; the wedge vertical video banner is patent pending

Quad

ATUREYV,
& N FRUIT &

\\IRAIL M

APERFECT
DIYTREAT
FOR SPOOKY
SEASON.

A o ZZ ‘
i [ ]
"MORES
! i mﬂ M 7g
2 PROTEN
L [l
1702 (1754

Can here
forthe recipe

) B ~ A =
PEaAaC@gbP hbc CHE
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Advancing Revenue Diversification

19%

Integrated
Solutions

35%

Targeted
9% -

2 1 Print
International

Print
Net Sales®
6%

Books @

22%

Integrated
Solutions

47%
()
it 8IA) : 2025 Targeted
nternationa .
Print Net Sales® Print

I ntegrated B Targeted Print I Large Scale
Solutions Catalogs Print
Agency Solutions Direct Marketing Magazines
Logistics Packaging Retail Inserts
QuadMed In-Store Directories
Special Interest Publications
(1) Quad completed the sale of its European operations in February 2025 and we have adjusted Net Sales for 2025 to exclude the Eu rop ean divestiture

(2) Quad divested its Books business in 2020

Quad

31%

Integrated
Solutions

2028 WL

Targeted
Net Sales Print

Estimate

9%
International
Print

International

Print
Latin America
Europe @

15



Margin Expected to Improve with Shift to Services

We expect margins to improve with  services Long -term Margin Profile @
growth , including Adjusted EBITDA Margin @
increasing at least 100 basis points 15%-20% / 10%-15%

Adjusted EBITDA
Margin

compared to 8.4% at the midpoint of 2026 Adusted EBITOA
financial guidance. argin

- . . 31%
Our long -term goal is low double digit Integrated

Adjusted EBITDA margins, which may be el

. 0)
impacted by external factors such as: 2028 T:Zefd
Net Sales Print

A Macroeconomic environment Estimate

9%
International
Print

A Ad spending trends

A Postal rates impacting print volumes

o 10% to 15%
A Changing interest rates Adjusted EBITDA
Margin
A Regulations and tariffs )
(1) See slide 40 for definitions of our non -GAAP measures 8% tO 10%

(2) Excludes certain corporate costs

Adjusted EBITDA Margin
Quad 16



Strong Cash Generation

($ millions)

2022 2023 2024 2025

B Free Cash Flow [ Asset Sales

We generated over $870 million from 2020 to 2025 through our Free Cash Flow®
and proceeds from asset sales?, including $88 million during 2025

(1) See slide 40 for definitions of our non -GAAP measures
(2) Includes proceeds from the sale of property, plant and equipment and proceeds from the sale of non -core businesses or investment s

Total

17



Free Cash Flow and Net Debt Seasonality

($ millions)

2.4x 2 4Ax
2o 22 ax a2 221
N . ~~
1.6X 1.6x_~ . ~1.5x
$544 $532 “m

$470 $490

-$70 -$100 -$107
kS zRF K r 7RS kR zRS ki zZRS kS zRS kr zR$ kR zZR$ ki zZzR$ kS zZR$ kr zRS kS zRS
Net Debt
Guidance

—— Net Debt Leverage Ratio @ [l Net Debt® [l Free Cash Flow®

Due to the seasonality of our business, the majority of our Free Cash Flow generation and Net Debt
reduction occurs in the fourth quarter

(1) See slide 40 for definitions of our non -GAAP measures, slide 42 for a reconciliation of Free Cash Flow and slide 43 for a reconciliation of Net Debt and Net Debt Leverage Ratio as non -GAAP measures

18



Net Debt and Net Debt Leverage Reduction

($ millions)
$1,034

12/31/2019 12/31/2020 12/31/2021 12/31/2022 12/31/2023 12/31/2024 12/31/2025 12/31/2026
—#— Net Debt Leverage Ratio ¥ Net Debt Guidance

From 2020 through 2025, we reduced Net Debt(") by $726 million, a 70% decrease, and we expect to
further reduce Net Debt Leverage(! to approximately 1.5x by the end of 2026

(1) See slide 40 for definitions of our non -GAAP measures

19



Bank Debt Agreement Through 2029

In August 2025, we added Flagstar Bank to our bank Debt Ladder ($ Millions)
group, increasing the aggregate outstanding principal $240
AOAEUE aa kEAOzDP vo@Cio waAu # 11 1RR G6é++eéaiu Ea
1F8r 0é++éaiu Aud kEAOzb COha+-héuda PDC@OEE AhAé-+
by $15 million to $340 million
Our next significant maturity is  $205 million not due $23 $41 $37 $40
until October 2029 oeee I S B BN
2025 2026 2027 2028 2029
Variable rate debt and interest rate hedges provide Bl Term Loan A (Amortization) Revolving Credit Facilities ®
ability for Quad to benefit from lower interest rates Bl Term Loan A (Maturity)
Strong JPMorgan [Hbank PNC BMO 9 BANK OF AMERICA %7 ¥¢Citizens
Banking
Relationships FIFTH THIRD BANK (15\; NORTHERN TP HSBC WINTRUST o\ AssociatedBank <~ flagstar

(1) Represents the outstanding balance of the revolving credit facilities as reported in our December 31, 2025 Form 10 -K filed on Fe bruary 18, 2026

Quad 20



Balanced Capital Allocation Strategy

Free
CashFlow
+
CashFrom
Asset Sales

Growth Investments in 2025

Acquired Enru and invested $45 million in  capital
expenditures for growth, automation and
maintenance, representing ~2% of Net Sales

Shareholder Returns in 2025

Provided $22 million of shareholder returns
including $14 million of cash dividends and $8
million of share repurchases

Debt Reduction in 2025
Reduced Net Debt by $42 million, achieving year -
end Net Debt Leverage of 1.57x

In 2026, we will grow our investments in innovation and capital expenditures, while also
increasing our cash dividend by 33%, continuing opportunistic share repurchases and maintaining

low debt leverage

21



2026 Guidance
Financial Metric | 2026 Guidance

Adjusted Annual Net Sales Change® 1% to 5% decline
Full-Year Adjusted EBITDA®@ $175 million to $215 million
Free Cash Flow® $40 million to $60 million
Capital Expenditures $55 million to $65 million
Year-End Net Debt Leverage Ratio @) Approximately 1.5x

We are on track to deliver our full-year 2026 guidance, reflecting meaningful progress toward
growth through continued improvement in the Net Sales decline rate, and with Adjusted EBITDA
and Free Cash Flow inline with 2025 at the midpoints of our 2026 guidance ranges

(1) #O6EPE@O #UUEA+ \ QE pA-@b /e¢Aia® Qi D-EOODP Eéd RRRS \ QE pA+0gb anFebtuly28,2®5 +-éaiu acCat Eeég /aaCAulzb 7ECaC@gAi aC@CAEéaubd
(2) See slide 40 for definitions of our non -GAAP measures
(3) Net Debt Leverage Ratio is calculated at the midpoint of the Adjusted EBITDA guidance

22



Long-term Financial Goals

Financial Metric | 2025 Actuals | 2026 Guidance | 2028 Outlook Long -term Financial Goals

Adjusted Annual Net

4.8% decline 1% to 5% decline Net Sales inflection point Net Sales growth
Sales Change®
) . @ - $175 million to $215 million 100 basis point margin Low double digit
Full-Year Adjusted EBITDA $196 million ~8.4% margin® increase to 9.4% Adjusted EBITDA margin
Free Cash Flow® $51 million $40 million to $60 million 35% Free Cash Flow 40% Free Cash Flow
~26% conversion® conversion conversion
Year-End Net Debt Long-term targeted Net Debt Leverage range of 1.5x  U2.0x
1.57x Approximately 1.5x © May be outside of that range at times due to seasonality, investments

Leverage Ratio® -~
or aCQUISItIOHS

Net Sales decline improved from 9.7% in 2024 to 4.8% in 2025 (excluding the European divestiture), and
in 2026 we anticipate further improvement to a decline of 3% at the midpoint of our guidance range, with
areturntogrowthin2028

(1) Adjusted Annual Net Sales Change excludes the 2025 Net Sales of $23 million and the 2024 Net Sales of $153 million from the C ompAiul zb 7ECaCgAu aC@gCAEeéeaubb OehogbpE®O au A@i CEACI RSH
(2) See slide 40 for definitions of our non -GAAP measures
(3) Adjusted EBITDA Margin, Free Cash Flow Conversion, and Net Debt Leverage Ratio are calculated at the midpoints of the 2026 Gu idance ranges

23
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Supplemental Information
Q12026 Earnings Call

Slides




First Quarter 2026 Highlights

First quarter results were
in-line with expectations

Maintained steady
profitability and expanded
margins compared to Q1
2025

26



Net Sales Breakdown
2%~

Integrated
Solutions

10%

Agency
Solutions

22%

9 % Catalogs
3 % Logistics 41%
QuadMed Targeted
] 012025 g

9% 9% a2 Net Sales® 13%
International D:\I/rliﬁt

Print /

1%

8%
Packaging
& In-store

Special

Interest
Pubs.

\ 22%

Large Scale
Print

\-—

1 \ E PA-@b aaC RRRS éAhg 1 @ogu AOSGEDPE®GO Ea Q1 D-EOQ@ Eed AQGI CEACI

International

>

22%

Integrated

Solutions
9%
Agency
100/ Solutions 21%
0 Catalogs
3% Logistics
QuadMed

48%

Targeted
Print

Q12026

Net Sales

14%
Direct
Mail

9% '
0/, Latin
o 9 A) America

Print

1%
Directories 9%
Packaging
& In-store

21%

Large Scale
Print

Special
Interest
Pubs.

RSP RRR$D OehOPEEGEEC@® aa Ee@ /auCAulzb 7ECaC@Au acgcC
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Financial Overview

US $ Millions (Except Per Share Data)

March 31, 2026 March 31, 2025

STATEMENT OF OPERATIONS

Net Sales $581.0 $629.4
Cost of Sales 458.1 500.0
Selling, General and Administrative Expenses 78.4 83.5
Adjusted EBITDA @ $44.7 $45.5
Adjusted EBITDA Margin (1) 7.7% 7.2%
Adjusted Diluted Earnings Per Share $0.25 $0.20
STATEMENT OF CASH FLOWS
Net Cash Used In Operating Activities $(93.7) $(89.0)
Capital Expenditures (13.3) (11.3)
Free Cash Flow @ $ (107.0) $ (100.3)
$1.1 $3.3

()

Share Repurchases

See slide 41 for definitions of our Non -GAAP measures, slide 42 for reconciliations of Adjusted EBITDA and Adjusted EBITDA Margi  n, slide 43 for a reconciliation of Free Cash Flow, and slide 46 for a reconciliation of Adjusted Diluted

Earnings Per Share as Non-GAAP measures

28



Debt Capital Structure
$427 million 6.6% $177 million

Net Debt (M) Blended Interest Rate Total Liguidity Including Cash on Hand
as of March 31, 2026 as of March 31, 2026 Under Most Restrictive Debt Covenant as
of March 31, 2026

49%
Fixed of Interest Expense Capped if
L Interest Rate 9% Interest Rates Increase

Collar
Net Debt Leverage Ratio (1) . 68% Next Significant Debt Maturity

Floating -
as of March 31, 2026 of Interest Expense Decreases of $205 Million
with Lower Interest Rates

Debt Composition as of March 31, 2026

Including our interest rate collars, we have 49% of our interest rate exposure capped if interest rates
rise, and we would pay lower interest expense on approximately 68% of our debt as of March 31,
2026, if interest rates decline

(1) See slide 41 for definitions of our non -GAAP measures and slide 44 for a reconciliation of Net Debt and Net Debt Leverage Ratio as non-GAAP measures

29






Success Story

Opportunity

Improve A é O é Hifed mail
operations to get campaigns into
market faster while reducing costs

Quad Solutions

A Replaced manual processes
with automated workflows using
At-Home Connect

A Consolidated multiple segmented
direct mailings into one,
streamlined weekly execution

Results :
o, e
3x 45hr 33x
Faster Saved per Cost

Delivery Month Reduction




Success Story -
Opportunity

pPA-@ [auaaCAuzb ugH CCéhAED bDE

Monogram
mail strategy

Quad Solutions

A Applied industry insights to craft six
strategic mail campaigns during the peak
lending season

Azb@dO kEAOz D -basadddt@stask+ O
to identify high -potential audiences

MX: Intelligence
A Pre-market Testing
A Analytics Services

®

MX: Creative

A DM Creative Design _ _
A Incorporated pre -market testing, audience
_ modeling and creative optimization to

MX: Production design highly engaging pieces

A Direct Mail Manufacturing A

® ®

o Conducted response analysis with
A Postal Optimization and insights continuously applied to improve

Logistics performance over time
MX: Media Results
A Strategy Planning 6
A Audience Strategy x
Booked Loans
YOY

Quad



Success Story

The Gorilla
Glue Company

| ~é@uE EADPO6ODO kEAOzbD

agencies to:
@ MX: Intelligence A Develop a scalable creative platform
_ through data -driven media planning,
MX: Creative buying and measurement

A Campaign Strategy

Quad Solutions
A Pre-media

_ A Betty used Al and traditional video yr ; g

A Content Creation production for advertising across .

MX: Media connected and linear TV, online, . .‘ ‘
A Strategy Planning paid social, out -of-home, etc. ll‘

A Rise was named Media Agency of
| gpacCd aac D+é®UE2% —A D RS ‘
azUggaagzb 1 CAuop | {gﬁi } 'CHIEF TOUGH OFFICER ‘
Aléebpgd uar ~0AOD EeQ ﬁCAUODZ
integrated media strategy, planning, '
buying and measurement across
digital and traditional channels

A Audience Strategy

Quad




Success Story

Opportunity
Help an emerging brand enter and

scale within complex retail
environments through integrated
in-store execution

Quad Solutions | f 4 g H % N
A End-to-end support for an : Ee Centteseason

end-cap and side -cap
display Tfrom concept | \
development to structural = | 4 | BN B
engineering, print production, . g

and distribution in stores bz “'\ 'ﬁ Jﬂ P = ﬁ‘
Following successful execution, " 4 f_if m o ~:
Quad adjusted the display to : Mf E}Z ~
launch across additional national e semacmton
and regional retailers = =T = 2

Try the scents below and find your favorites

) bl et T D
' == =




Spirit of
Gallo Opportunity

Build brand awareness for its spirit
brands through highly impactful and

: relevant media strategies tailored to A
@ M intelligence +abA+ 0ACOOEDz (QGODREN
Unigue Data 2N
Audience Analytics
Quad Solutions
MX: Media A#CC:600 kEAOzthsed a E DG
Media Planning and data stack to establish hyper -local
Placement audience segments
- Out-of-home (OOH)
- Connected TV (CTV) A Crafted an optimal media mix
- Social Media across out -of-home, social and

connected TV media channels

Quad



Success Story

° . Chewy Fudge
Aldi Opportunity BRI
Favorite Child, the brand strategy and

Ogbédu CCADEéDPQ HéEeeé

_ agency, helped Aldi transform its
MX: Creative private -label packaging into a powerful
- Brand Strategy & Design brand amplifier
- Photography
- Content Creation Quad Solutions

Al COAEQTO #-ever&amBsake é CDE
brand, including a strategic design
system to balance brand consistency
with eye -catching variety that pops

strips
on shelf smwsgv ?"

ALY ARIED TN NTRA LS 35

A Partnering with other creative
agencies to refresh additional
popular Aldi private label brands like :
| +Aubl zbb péeacC+1 \ AEECO®bD
Southern Grove

favorite child

a Quad agency



Success Story

Heartland
Dental

®H® @

® @

Quad

MX: Intelligence
A Pre-market Testing
A Analytics Services

MX: Creative

A DM Creative Design

MX: Production

A Direct Mail Manufacturing

A Paper Sourcing
A Postal Optimization and Logistics

MX: Media
A Strategy Planning
A Audience Strategy

MX: Tech
A At-Home Connect

Opportunity

Adopt an integrated, data -backed
strategy to improve efficiency

and effectiveness of its direct malil
(DM) program

Quad Solutions

A

A

Test-and-learn strategy to improve
return -on-investment per piece

Pre-market testing to optimize
legacy creative and generate new
dynamic content

Audience services for saturation -
based mailing lists, introducing
eéeae@dC EACAaQEeén A
proprietary data stack

At-Home Connect to run automated,
trigger -based direct mail programs

Eé




Quad x Harris Poll Research

A recent survey by The Harris Poll presented
by Quad examines how Al is shaping the
consumer shopping.

se@gu APoodO Hel #1 ACCOA+DP Ea

A Two in three like how the technology can
spot pricing inconsistencies

A Three in five said it helps them stay on
budget and narrow choices more quickly

Al is complementing in -store shopping:

A A majority of Gen Z and Millennials  say
they use Al in stores for real -time help
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Non-GAAP Financial Measures

A

o Do Io

A

In addition to financial measures prepared in accordance with accounting principles generally accepted in the United States of America
((AGAAPO), this pr es e fGAAPfinancral medswes, spedficallysEBITMDA, BBId DA Margin, Adjusted EBITDA, Adjusted
EBITDA Margin, Free Cash Flow, Net Debt, Net Debt Leverage Ratio, and Adjusted Diluted Earnings Per Share. The Company believes that
these non-GAAP measures, when presented in conjunction with comparable GAAP measures, provide additional information for evaluating
Quadodés performance and are i mportant measures by which Quressolhesana n
non-GAAP measures should be considered in addition to, not as a substitute for or superior to, net earnings (loss) as a measure of operating
performance or to cash flows provided by (used in) operating activities as a measure of liquidity. These non-GAAP measures may be different
than non-GAAP financial measures used by other companies.

Adjusted EBITDA is defined as net earnings (loss) excluding interest expense, income tax expense, depreciation and amortization ( i EB | T D £
restructuring, impairment and transaction-related charges, net and the settlement charge from defined benefit pension plan annuitization.

EBITDA Margin and Adjusted EBITDA Margin are defined as EBITDA or Adjusted EBITDA divided by Net Sales.
Free Cash Flow is defined as net cash provided by (used in) operating activities less purchases of property, plant and equipment.

Net Debt Leverage Ratio is defined as total debt and f i nidedbythe | eas
trailing twelve months Adjusted EBITDA.

Adjusted Diluted Earnings Per Share is defined as earnings (loss) before income taxes excluding restructuring, impairment and transaction-
related charges, net, and adjusted for income tax expense at a normalized tax rate, divided by diluted weighted average number of common
shares outstanding.
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Adjusted EBITDA

First Quarter

US $ Millions

Net earnings $6.2 $5.8
Interest expense 10.0 12.4
Income tax expense 1.7 1.0
Depreciation and amortization 18.4 19.7

EBITDA (non-GAAP) $36.3 $38.9

EBITDA Margin (non-GAAP) 6.2% 6.2%
Restructuring, impairment and transaction -related charges, net 8.4 6.6

Adjusted EBITDA (non -GAAP) $44.7 $45.5

7.7% 7.2%

Adjusted EBITDA Margin (non -GAAP)
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Free Cash Flow

First Quarter

US $ Millions 2026 | 2025
Net cash used in operating activities $(93.7) $ (89.0)
Less: purchases of property, plant and equipment 13.3 11.3

Free Cash Flow (non -GAAP) $ (107.0) $ (100.3)
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Net Debt and Net Debt Leverage Ratio

US $ Millions | March 31, 2026 December 31, 2025
Total debt and finance lease obligations on the balance sheets $434.4 $371.2
Less: Cash and cash equivalents 7.0 63.3
Net Debt (non -GAAP) $427.4 $307.9
Divided by: trailing twelve months Adjusted EBITDA (non -GAAP)® 195.4 196.2
Net Debt Leverage Ratio (non -GAAP) 2.19x 1.57x

(1) The calculation of Adjusted EBITDA for the trailing twelve months ended March 31, 2026, and December 31, 2025, was as follows

Add Subtract
Trailing Twelve Months
Year Ended Three Months Ended Ended
December 31, 2025 March 31, 2026 March 31, 2025 March 31, 2026

Net earnings $27.0 $6.2 $5.8 $27.4
Interest expense 50.5 10.0 12.4 48.1
Income tax expense 55 1.7 1.0 6.2
Depreciation and amortization 78.6 18.4 19.7 77.3
EBITDA [non-GAAP] $161.6 $36.3 $38.9 $159.0
Restructuring, impairment and transaction -related charges, net 21.8 8.4 6.6 23.6
Settlement charge from defined benefit pension plan annuitization 12.8 G G 12.8
Adjusted EBITDA [non -GAAP] $196.2 $44.7 $455 $195.4
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Balance Sheet

US $ Millions March 31,2026 | December 31, 2025
ASSETS
Cash and cash equivalents $7.0 $63.3
Receivables, less allowances for credit losses 311.6 294.8
Inventories 164.7 143.5
Prepaid expenses and other current assets 39.3 36.8
Property, plant and equipment 0 net 458.8 461.6
Operating lease right -of-use assetsl net 64.6 68.0
Goodwill 107.6 107.6
Other intangible assets { net 12.5 13.7
Other long -term assets 64.8 63.6
Total assets $ 1,230.9 $ 1,252.9
WL #. | W vI7p #\5 pG#l 7GaWs571 pz 7kzlv-
Accounts payable $317.5 $342.0
Other current liabilities 163.8 211.7
Current portion of debt and finance lease obligations 49.2 47.5
Current portion of operating lease obligations 23.8 23.0
Long-term debt and finance lease obligations 385.2 323.7
Operating lease obligations 45.2 49.8
Deferred income taxes 35 4.0
Other long -term liabilities 116.1 122.6
Total liabilities $1,104.3 $1,124.3
vaEA+ DPeACgea+0@CDbz Q@CEEEI $126.6 $128.6
VAEA+ +eéAl ée-éeEegb AuiO PeACgea+-0@CPz @GCEGEI $ 1,230.9 $ 1,252.9
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Adjusted Diluted Earnings Per Share

First Quarter

US $ Millions (Except Per Share Data)
Earnings before income taxes
Restructuring, impairment and transaction -related charges, net
Adjusted net earnings, before income taxes (non -GAAP)
Income tax expense at 25% normalized tax rate

Adjusted net earnings (non -GAAP)

Basic weighted average number of common shares outstanding
Plus: effect of dilutive equity incentive instruments

Diluted weighted average number of common shares outstanding
Adjusted Diluted Earnings Per Share (non -GAAP)

Diluted earnings per share (GAAP)

$7.9 $6.8
8.4 6.6
$16.3 $134
4.1 3.4
$12.2 $ 10.0
a7r.7 48.0
1.9 2.7
49.6 50.7
$0.25 $0.20
$0.13 $0.11
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