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Two scenario test

E-commerce
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Messaging saturation makes a difference
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How many people
have seen the logo?
(count)

Total Fixation
Duration (sec)

2.08 40 0.62

22531  3.5x

Participants saw Longer attention
thelogo onthelogo
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Total Fixation
Duration (sec)

How many people
have seen the logo?
(count)

25

>50%

Said thelogogavethema
more positive impression
of the brand



Consumers had little to no familiarity
with real sustainability logos

SUSTAINABLE

®
FORESTRY \Q
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719% unfamiliar 94% unfamiliar 11% unfamiliar



How does sustainable
messaging affect shoppersin
a DTC path to purchase?




Pilot study: Online
screening survey of 430
potential participants

48%

Purchase online
multiple times a week

Amazonand
Patagonia

Consumer brand(s)
doing a good job of
mitigating their
environmental impact

32%

Concerned with the
environmental impact of
their own online shopping

1. Package Recyclability
2. Reducing Plastic
3. Overpackaging

What impacts of e-commerce
concern you most?

Proprietary & Confidential




The Pilot Study:
What qualified our shopping participants:

« Buys online at least several times a month

« Concerned about the environmental impact
of e-commerce

« Tries to shop with companies that are
concerned with sustainability and their
environmental impact

- Shopped one of the brands before, but
never purchased from them
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One Shopper chosen for each brand

Misfits

Market = ciaonn CARIUMA

Grocery Home Goods Shoes/Fashion
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Our Participant: MJ

Female, 55
Box Office Manager
Part-Time Instacart Shopper

Biggest E-commerce sustainability concerns
are Carbon Footprint and Over-packaging.

Thinks Aveda does a great job with
sustainability

- Cornstarch packing peanuts
 Focus on Fair Trade materials
 Reusable bottles

Concerned with her personal environmental
impact from online shopping
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MJ’s online shopping experience

« Surprised by the shift in focus

26% Off 38% Off % Off

@ Secure | httpsy//www.misfitsmarket.com/shop/aisle/meat+ %26 +seafood/all
f : Iq,] : d Misfits Market Q_ search Shop Orders Misfits Perks Account v
r p r u Ce Chicken (13 2
n $10.59 / $35 min
Turkey (3 g

« Only encountered ONE instance
of sustainability messaging

« Deleted some items because she
felt like she could get them
locally cheaper

25 51
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MJ’s unboxing

« No Sustainability messaging on
or in the box

- Feels like they are going in the
right direction, but she would
like more info and clarity on
their mission

- Wants to support small farms,
but unlikely to order again
because of value

8/10 6/10

Likelihood to Likelihood to
refer afriend refer afriend
after shopping after unboxing
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Our Participant: NK

Female, 36
Production Manager

Biggest E-commerce sustainability concerns
are that items are Responsibly-sourced and
Ethical Production.

Thinks Moo does a great job with
sustainability

- Communicated their packaging reduction

« Kept premium packaging look and feel
while reducing waste

Encouraged by continuous improvement in
e-comm sustainability
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NK’s online shopping experience

. . .
<« C @ Secure | hitpsy//www.grove.co/pantry/
« Visual attention on sustainable
Offer: Free starter set & free shipping with first order! x
. .
messaging 16 times —
COLLABORATIVE

Grove Wellness v Cleaning Essentials v Home &Pantry v  PersonalCare v Pet v The Spring Shop v Deals v Explore sustainable choices.. X B
. . . - )
« Norecallo SPpeCITIC MeSsSaging a Viamins & Supplements >

Treatments & Prevention >

week later

Condoms & Sexual Wellness

Air Purifiers

* Included a lot of other brands et

Suncare & Tanning

aside from the Grove brand that

Shop All Grove Wellness —

she already recognized as

. ool ‘ o T Your Gifts ($7193 value) FREE
M oo shipping $499 FREE
sustainable
SIOXEL L ( - Total Before Tax $29.99
Reusable Cleaning Glass Spray Bottle - Slide & Snap ‘ b B M
Kk koky (308
1 count ‘ e oy 3 $1499 FREE Goto Checkout
X Hooray!
GROVE cO )
= Glass Cleaner Concentrate - Streak-free formula - Refill, Orange & You'll save $13.40 this order
Rosemary + Item Discount ($13.40)
pen Fokkkd (443) = a4 | $399 FREE
1count - Orange & a = g

100% Plastic Neutral. For every
ounce of plastic we sell. we collect
> & recycle the same amount of
GROVE CO. plastic pollution.
Reusable Cleaning Glass Spray Bottle - Slide & Snap

minutes

(Butgot $78 in “freebies”)
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—0—0—0

Free § Set  Bol ift  Extra Gift

Get ancther free gift when you odd $9.01

1)
$1409 FREE with $39 order

FREE with §27 order

ORDER SUMMARY

Subtotal 3

Your Gifts ($71.93 value) FREE
Shippi $400 FREE
Estimated Ja TBD

$1400 FREE G to Checkout

GROVE CO
3-in-1 Wrinkie Release

~ +—4)
Your Grove Shop Grove Co. About v GrO\/e ;::;Xé;:f;&mmlmm v [~ Cart
COLLABORATIVE

8 oz - Lovender Blossom & Thyme

*RkRA (158)
$6.99

Grove Wellness v Cleaning Essentials v Home & Pa PersonalCare v Pet v The Spring Shop v Deals v Explore sustainable choices...

Now loading: A world where all choices can be sustainable...




NK’s unboxing

- Read sustainability messaging 7
times before she got the box open

Achieved the “surprise and delight”
with the quick handwritten message
on the box

Did recognize the “plastic-free by
2025” as aspirational, since several
of her products were in plastic
containers.
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Our Participant: GG

Male, 28
SoftwareEngineer
Self-professed Sk8trBoi

Biggest E-commerce sustainability concerns
are reduction of plastic and package
recyclability/reusability.

Thinks Columbia does a great job with
sustainability

« Recycling clothing
- Waterproofing without adding PFCs
« Responsible Down

Concerned with his personal environmental
impact from online shopping
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GG’s online shopping experience

+ Looked at sustainability T
Messaging 28 times . e
- Saw some version of the woren

reforestation banner on 5
different pages

NAIOCA PRO

- A week later, remembered the

message, “Get a pair of shoes, o &
plant a pair of trees” b \ | e A f el

Off-Black/Ivory

1 ! ' /e use cookies to ensure you have the best experience. Privacy Policy. . BACCERT |
minutes
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Better for People & the Planet

Ethical
Factories

Recycled And Recyclable
Packaging

It’s Cool To Care.

We believe in making |

le & the planet

Carbon Neutral
Shipping

Handmade For
Crazy Comfort

Cleaner Leather

Natural Premium
Materials

Get A Pair Of Sneakers;
Plant A Pair Of Trees

VOGLE  HypeeeasT PST@MPANY @&EDeerrics @ inerto

&

Get a Pair of Sneakers, Plant 2 Trees

NUrtiirino the planet |s a cause that's very dear to us at Cariuma. That's why we decided
W Mart our own Reforestation Program in our founders' homeland, Brazi, where the
rainfocests are home to an increasing number of endangered plants & animals. For every
pair ofsUstaRGhle heakers purchased, we plant a pair of trees

£ diragtiy g the restaration @nd preservation of these natyral habitats

In the Brazlian rainforest

Crowd Pleasers

Shadow Dive Canvas White LWG Leather/Ice



GG’s unboxing

« 14% of the time he spent opening the
box, he was reading sustainability
messaging.

50 sustainability points of fixation
(15 of those were reading the
personal note)

Package had 6 different instances of

sustainability messaging inside the box

CARIUMA’
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® @ © ®O @

Communicate Be specific Be up front Energize them Communicate
Your customers want Don’t leave them Don’t make them The idea that they some more!
to know about the to assume or look for your mission are personally Message saturation
good things you’re fill-in-the-blanks statement. They making a difference works
doing might not by shopping with

you sticks with them

Quad Proprietary & Confidential 26



)~ 4

Questions? o













Basic Slide

Basic Text can fill in

Then bulleted text:

* Bullet1
* Bullet 2
* Bullet3
® Sub bullet a

® Sub bullet b
®* Sub sub bullet ¢
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Icons
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Icons

(continued)
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